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An Analysis of the Current Situation of the Wood
Flooring Market in Taiwan

I-An Jen,"”? Wann-Yih Wu,” Lih-Chin Chen? and San-Hsien Tu"

[ Summary )

This study analyzed market characteristics and purchase atiributes of wood flooring in Taiwan.
Thirty-four companies, including wood flooring suppliers and users, were chosen to ask the questions
concemed. ANOVA and Duncan's new multiple range test were used to detect if differences existed
among purchase attributes and if they existed among the selling situation for different tree species.
Attributes that most influenced purchase decisions included the following: wood difficult to split or check;
light surface color; recommendations by friends or relatives; and price. Attributes least affecting purchase
decisions were: name of wood flooring; and figure of wood. Teak, garapi, padauk, rosewood, and keyaki

are the tree species selling best in the current market.
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Table 1. Rank of purchase attributes of wood flooring considered by respondents
Attribute Mean of ranking Groups'

Wood hard to split or check 1.6970 A

Light surface color 1.8788 A
Recommendation by friends and/or relatives 2.0000 ‘A B
Price 2.0000 A B
Wife's decision 2.1471 B
Media influence 2.1515 B
Figure of wood 22941 B C
Name of wood 2.7353 ) C

! Duncan's test was used to determine the source of group difference ( @ = 0.05).
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Table 2. Rank of selling situation of solid
wood flooring considered by respondents in
terms of different tree species

Tree species -Mean of ranking  Groups!

Teak (f7%) 1.4706 A
Garapi (£1HA) 1.7097 A
Padauk (FE5LAR) 1.7647 A
Rosewood (2fE7R) 1.7742 A
Keyaki ({27%) 1.8710 AB
Fukien cypress (Fi1&) 1.8355 B
Guatambu (25 7K) 1.9412 B
Beech (| LJFE#E) 2.0294 B
Maple (#7%) 2.0857 B
Oak (87R) 2.1429 BC
Cherry (HB8k7R) 2.1786 BC
Rirch (k7<) 2.2500 BC
Missanda (£ ) 2.3448 C
P. O. Cedar (Z£48) 2.5556 C
Guatambu® (#fifgAR) 2.5833 C
Cypress (FHA) 2.7500 D
Peroba rosa (FE3=h] 242) 2.7600 D
Kempas (48 2.8214 D
Yew (R TAS) 2.8400 D
Verawood (EHE) 2.8571 D
Mechilia (S.000) 2.9259 D
Torreya (THEAR) 2.9474 D
Pine (}27K) 29545 D
Camphor wood (55K} 3.0000 D
Guarita (B4A) 3.0833 D
Intsia (ZFEA) 3.1667 D

Y Duncan's test was used to determine the source
of group difference( a = 0.05);

3 Guatambu wood was steamed in advance, then
finished.

Table 3. Percentage of market share of differ-
ent kinds of wood flooring by respondents

Kind of wood flooring Market share(%%)
Parquet flooring 14.1
Unfinished strip flooring with 16.8
tongue and groove ’
Pre-finished strip flooring with 511
tongue and groove ’
Laminated flooring 18.0

Total 100.0
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Table 4. Percentage of end uses of wood

flooring by respondents

End use Percentage(%o)
Private household 60.2
Supermarket 55
School classroom 74
Hotel/motel 44
Gymnasium 74
Other 15.1
Total 100.0

Table 5. Number of sample firms selling wood
flooring, by different capacity

Annual capacity(m’)  No, of firms Percentage(%o)
< 101 4 11.8
101 - 1000 16 47.1
1001 - 2000 5 14.7
2001 - 3000 2 5.9
3001 - 4000 1 29
4001 - 5000 0 0
5001 - 6000 2 59
6001 - 7000 0 0
7001 - 8000 0 0
8001 - 9000 ! 29
9001 - 10000 0 0
> 10000 3 8.8
Total 34 100.0

Table 6. Percentage of sources of Taiwan
imported wood flooring in 1995

HREES—OERENR SR

9.09 cm - [E1.818 cmiit% » HIgH SRS
£36.2%%33.7%( 5. Table 7) » 7ESEEEA> [T ik
FHE > thELAES.09 cm > F1.515 cm)& %9.09
cm + [E1.818 cmEg &R - HFGTSRSF]
£543.2%F:44.6% » EREHE90.9 cm - 748K
Mt 5 RLAR R R R A SY LI3E30.3 cm
RI1818 emEHEEHFEH HEHBELSEE
79.2%(H Table 7) -

N\~ BRRG AR IR = AT IEHI TEEA
AR = TRRITE - ATt
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Table 7. Percentage of respondents using
wood flooring of the specified size and thick-
ness

Width X Length X  Percentage

Group of flooring Thickness(cm) (%)

Area/country Percentage(%a)
Indonesia 27.0
South America 19.2
Mainland China 133
North America 13.0
Vietnam 9.7
Europe 7.2
Other Southeasten Asian nations 7.4
Japan 1.8
Other 1.4
Total 100.0
+ - REMETSE RRE

HeTTiS EARE MR E B - EHET O
HRTHE + LATL6.06 cm » [H1.515 cmiGEEERE -
FHHSEES0.4% REHE90.9 cm - fER 0
VISR T + LIE9.09 em - F1.515 emRHE

Parquet flooring 606 X 909 x 0909 12.6
606 X 909 X 1515 50.4

909 X 909 x 1515 86
9.09 X 909 x 1818 7.3
909 x 909 x LI21 134
1515 X 809 x 1515 3.7
1818 X 509 x 1818 3.7

Unfinished strip 900 x 909 » 1515 362

flooring with tongue

and groove 905 x 909 x 1818  33.7
908 X 909 x 2121 17.7
1212 X 909 X 1212 12.4

Pre-finished strip 7575 » 909 % 1515 3.8

flooring with tongue

and groove 909 X 909 x 1212 1.5
909 X 909 x 1515 43.2
009 X 909 x 1818 446
908 X 909 x 2121 58
900 x 909 x 2727 1.1

Laminated flooring 909 x 909 x 1212 1.7
18.18 x 212.1 x 1212 1.7
3030 X 909 x 1212 0.8
3030 x 1515 x 1212 16.6
3030 x 1818 x 1212 792
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